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AMI: Extensive Global Footprint
ïUnparalleled Depth and Breadth Of Coverage Of Global Markets ï

AMI-Partnersô R&D Investments: Global Primary Research (Surveys) Coverage Map 

Touches All Major Countries Driving over 85% of ICT Spend

AMI Annual Tracking Surveys

Planned Annual Tracking Surveys

AMI Proprietary Surveys
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We have invested over $40 million in 

syndicated primary research to track End 

users and Channel Partners ïour R&D!

AMI was founded 13 years with the core 

belief that the IT industry needed to get 

closer to the customers and channel 

partners in the SMB space.
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AMI Services - Assessing Changes in the SMB Market
Four key areas that highlight the critical changes in the SMB market 

1. Economy 2. Purchasing

3. Marketing 4. Opportunity

SMB 

Å{a.Ωǎ ǾƛŜǿ ƻŦ ǘƘŜ ŜŎƻƴƻƳȅ ϧ Ƙƻǿ 
they manage through it

ÅIƻǿ {a.Ωǎ ǇǳǊŎƘŀǎƛƴƎ ƻŦ 
technology is changing

ÅWhere & what the IT opportunity is in 
the SMB market

ÅChallenges & opportunities related to 
marketing to SMBs
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NOTE: AMI extended its coverage 
to include Global Home -Based 
Businesses (HBBs) in 2007

AMI-Partnersô Areas of Specialization:
AMI covers the full spectrum of IT usage for SMBs with the ability to link that usage to actionable 

demographic attributes.  AMI-Partners has further extended its reach to Large Enterprises & Home 

Businesses
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