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AMI: Extensive Global Footprint
i Unparalleled Depth and Breadth Of Coverage Of Global Markets i

AMI-Partner sé R&D I nvestments: GI| obal Pr i
Touches All Major Countries Driving over 85% of ICT Spend

Sweden/

Leader in Actionable Global
SMB Market Intelligence and
GTM Business Strategy
Consulting i Extensive Global
Footprint
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@ AMI was founded 13 years with the core . . / o Database |
belief that the IT industry needed to get . . - Analytics

closer to the customers and channel e Dynamic
Global

partners in the SMB space. oA (8 e GTM
EL<S Consulting
Sizing
@ We have invested over $40 million in Model ~ @ Actionable

syndicated primary research to track End
users and Channel Partners i our R&D!
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1. Economy

AMa. Qa OASs 2F (GKS Al 26 {a. Qad LIzNOKI &Ay3
they manage through it technology is changing

4. Opportunity

AChallenges & opportunities related to AWhere & what the IT opportunity is in
marketing to SMBs the SMB market
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AMI-Part nersd6 Areas of Speciald/i

AMI covers the full spectrum of IT usage for SMBs with the ability to link that usage to actionable

demographic attributes. AMI-Partners has further extended its reach to Large Enterprises & Home
Businesses

Networking
ERP & Bl HW & SW

CRM

IT Security
IT Storage

T Services

Hostea
Applications
(SaaS)

Managed Services
Storage, Security Smalk&

VolP & Broadband Medlum NOTE: AMI extended its coverage

. |ta.| Media MOblle & Enterpnse to include Global Home -Based
Wireless

Businesses (HBBs) in 2007
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