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This report will provide a comprehensive view of the current state and 

future trends of mobility among SMBs. Driven by the customers’ need to 

access information from anywhere, anytime, vendors have developed a 

variety of mobile devices ranging from cell phones and smart phones to 

tablets, netbooks and notebooks. This report will provide insights into the 

changing landscape and how SMBs’ needs and demand for mobile access 

are evolving over time.  
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