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This report will provide a comprehensive view of the current state and
future trends of mobility among SMBs. Driven by the customers’ need to
access information from anywhere, anytime, vendors have developed a
variety of mobile devices ranging from cell phones and smart phones to
tablets, netbooks and notebooks. This report will provide insights into the
changing landscape and how SMBs’ needs and demand for mobile access
are evolving over time.
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STUDY SCOPE

Understand the trends in
mobility among SMB employees
and their growing needs for
mobile products and services

Understand current and
planned adoption of mobile
devices and mobile applications

Define revenue potential for
different types of mobile
devices

Identify key segments likely to
adopt various mobile devices
and applications

Country Coverage

e US.
e Western Europe
(U.K., France, Germany)
e China
e India

o Current and planned infrastructure usage, such as desktops, laptops, servers, storage,

applications, operating systems, networking, etc.
o Use of key applications
e Current and Planned Usage of Mobile Devices
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Netbooks
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o Key drivers for the use of mobile devices
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